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LA MISSION DI QUADRIFOR             

• FAR CRESCERE LA COMPETITIVITA’ DELLE IMPRESE DEL TERZIARIO 
SVILUPPANDO LE CONOSCENZE E LE COMPETENZE DEL MIDDLE              
MANAGEMENT

• CONTRIBUIRE A FAR CRESCERE LA CULTURA MANAGERIALE DEL 
TERZIARIO
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QUADRI E AZIENDE ISCRITTE      
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LE ATTIVITA’ FORMATIVE

EVENTI FORMATIVI
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I QUADRI FORMATI 
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LE ATTIVITA’ DI RICERCA
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LE MODALITA’ DI AGGIORNAMENTO ATTUALI
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LE COMPETENZE DA ACQUISIRE
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MATURARE LA CONSAPEVOLEZZA DI SE’ NEL RUOLO
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LE COMPETENZE PER L’OPEN INNOVATION
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I MIDDLE MANAGER E LA DIGITAL TRANSFORMATION
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“However, proficiency in new technologies is only 
one part of the 2022 skills equation. “Human” 
skills such as creativity, originality and initiative, 
critical thinking, persuasion and negotiation will 
likewise retain or increase their value, as will 
attention to detail, resilience, flexibility and 
complex problem-solving. Emotional intelligence, 
leadership and social influence as well as service 
orientation are also set to see particular increase 
in demand relative to their current prominence 
today.”

2022 SKILLS OUTLOOK
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Realtà immersiva

Realtà 
aumentata

Realtà 
virtuale

METODOLOGIE EMERGENTI

«Realtà Virtuale ed aumentata stanno rivoluzionando il 
modo tradizionale di fare business, trovando ad oggi 
principale applicazione nel marketing e nella formazione»



15

VANTAGGI DEGLI APPLICATIVI IN AMBITO FORMATIVO

Vantaggi Alto livello di coinvolgimento

Efficacia dell’intervento

Risparmio economico nel lungo periodo
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Grazie! 
www.quadrifor.it

http://www.quadrifor.it/
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